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ANNA BRADLEY TO CHAIR THE OFCOM
CONSUMER PANEL

Ofcom has announced the immediate appointment of
Anna Bradley as Chairman of its Independent
Consumer Panel. The Panel advises Ofcom on the
consumer interest in telecommunications,
broadcasting and spectrum markets.

It would seem that Ms Bradley is well qualified for her
new role. She was Consumer Affairs Director of the
Financial Services Authority (2002-5) having been
Chief Executive of the National Consumer Council
(1999-2002). She is currently Non-Executive
Chairman of the Soil Association’s Organic Standards
Board, a member of the board of Addaction, Britain’s
largest drug and alcohol treatment agency and a
consultant to Aegon UK, part of one of the world’s
largest life insurance and pension companies.

Anna Bradley said “Ofcom’s independent Consumer
Panel has a vital role to play in promoting the interests
of consumers in increasingly complex communications
markets. | look forward to leading this work and
ensuring its advice is acted on.”

Anna Bradley succeeds Colette Bowe of whom
Ofcom Chairman Lord Currie said "l would like to pay
tribute to Colette Bowe for her outstanding work over
the last four years in leading the Panel”.

TESCO SHOPS BUT NO CHEQUES

The Financial Times reported recently that Tesco was
planning to build department-style shops for its fast
growing non-food business. The paper said that the
first of these stores was planned for an existing site in
High Wycombe.

It seems that cheques will not be accepted in these
shops. A small news item appeared in the
Independent on January 30t which revealed the
rather startling news that, from February 25t, Tesco
will not accept cheques at any of its 2,000 UK stores.

Actually this should not be startling news because
Sainsbury, Morrison, Boots and Asda have already
stopped accepting cheques. Had you noticed?

Probably not because using cheques at shops these
days is quite unusual. Marks and Spencer has
announced that it will cease accepting cheques in its
shops from March 1st,

There do still seem to be uses for cheques. One
situation where they are common is the world of clubs
and societies. Here treasurers and social organisers
are not geared up to accept bookings by credit or
debit card, though many are, for obvious reasons,
trying to persuade their members to pay subscriptions
by direct debit. Sending money by post is still an area
where a cheque is useful and no doubt readers can
point out many others. It ain’'t dead so, banks, do not
kill it off just yet.

CREDIT CARDS BOOST BANK INCOME

A survey by MoneyExpert.com has found that over
five million UK credit card holders missed payments
over the past six months, providing banks with £60m
in penalty charges. According to the report, fees and
interest rates increased in 2007's second half,
boosting bank income by £11m compared with the
previous six months. Particular areas of growth were
charges for withdrawing money from cash machines,
and the cost of transactions made overseas.

Meanwhile, several credit card providers cut the
interest-free period on bill payments, and others
reduced customer credit limits. It is thought that the
increasing charges, as well as the rise in rejected card
applications, reflect the global credit crunch.

SHOE RETAILERS LOSE OUT

There seems to be something odd going on in the
retail footwear business. On January 26t the Daily
Telegraph carried a Verdict Research report that in
the last seven years specialist boot and shoe retailers
in the UK have seen their share of the footwear
market reduce by 50% to a total of only 42%.

Yet overall, results reveal that this market is
experiencing growth, with spending on footwear
growing at its fastest rate over the past four years
during 2007. So who is getting the business? Well two
clothing retailers, Next and New Look, have boosted
their share of the shoe market by 30%.

In contrast there is a tale of woe among the
specialists. Dolcis, has recently gone into
administration, whilst the shoe group Stead &
Simpson was put up for sale due to poor performance
and the latest news (Independent 30t Jan) is that it
will be bought by a new company backed by rival shoe
company Shoe Zone. PricewaterhouseCoopers, the
administrators, say this means that the 309 shops will



continue trading and some 2,300 jobs are safe for the
time being.

TRUSTMARK and BUY WITH CONFIDENCE

There appear to be two schemes that help consumers
find reliable firms to carry out work for them. At first
glance they seem to overlap somewhat in their aims
and objectives.

What is TrustMark? To quote from the website, “Trust
mark is a new award winning scheme supported by
the Government, consumer groups and the building
industry to help you find reputable firms to do repair,
maintenance and improvement work inside and
outside your home”.

And what is the Buy With Confidence scheme? To
quote from the website “The Buy With Confidence
Scheme was initiated in 1999 by Hampshire County
Council to help businesses comply with the law while
improving consumer protection through a partnership
approach.

On closer examination there are clearly differences.
TrustMark is operated through a number of building
trades associations who are awarded licences to
operate and police the growing number of schemes
for those businesses engaged in the home
construction and maintenance industry. There is a
strong Trading Standards influence. Paul Ramsden,
who is deputy Chief Executive of the Trading
Standards Institute, is the Chairman of the TrustMark
Consumer Forum. The home page of the TrustMark
scheme http://wwwtrustmark.org.uk contains links
to finding a trader or the database of TrustMark
approved schemes.

The Buy With Confidence Scheme is operated by a
partnership of local Trading Standards Services which
vet individual traders and if they find them acceptable
add them to the list of Trading Standards Approved
Traders. These traders are not confined to building
businesses.

The coverage of the Buy with Confidence Scheme is
at present not universal and it is best to check the
easy to use website
http://www.buywithconfidence.gov.uk

to find out whether it operates in your area.

NATIONAL CHIP WEEK 11T - 17™ FEBRUARY
To mark the occasion Vale's Fresh, a supplier of
potatoes to the foodservice sector, has conducted
research into what constitutes the best chip butty.

They persuaded Roz Denny, a food writer and
broadcaster, to tell them what she thought was the
ultimate chip butty. “The joy” she said, “Is in the soft
white fresh dough with a hint of butter and tasty
crispness and the melting salty potatoes inside”. The
potatoes have to be Maris Piper.

Here is her recipe:

e Choose good fresh white bread, a barn cake or
stotty cake or a bap. Opinions differ as to the use
of butter; some foodies even spread margarine.

o  Deep fry the chips until golden brown and crisp.

o Pile onto one slice, season lightly with sea salt
and sprinkle with malt vinegar or a little tomato
sauce, brown sauce or mayo.

e  Sandwich together and serve at once.

And here are some variations:

e  Curry butty — add curry sauce to the chips (I am
not sure if this is a good idea).

e Egg and Chip butty - fairly obvious.

e  Eurostar chip butty — spread the bread with Dijon
mustard and mayo.

e  Mediterranean Chip butty — split a crisp baguette
and sprinkle with garlic olive oil, add chips and
chopped olives or capers.

e Wholemeal chip butty — on the wholemeal split
butty sprinkle olive oil and lay on lettuce, red
onion and sliced tomato, add the chips and
sprinkle with balsamic vinegar.

e Moroccan Chip Butty — spread the bread with hot
harissa paste and some hummous before adding
the chips.

e  Fish and chip butty — you choose between fish
fingers or a piece of crispy cooked fish with the
chips and add mayo or tomato sauce.
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